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« Continued from page 1

second half of this decade compared to the rst. Eastern
Europe and Asia-Paci ¢ (especially China and India)
will continue to enjoy the highest growth. However,
growth will not just be geographic. At the recent
Coatings Summit of industry leaders in Vienna, there
were many examples of good growth being achieved
in the coatings industry. In addition to the ongoing
technological substitution shifts, we continue to see
examples of innovative niche products being developed
and introduced to the market. Indeed, the atmosphere
at the Summit was bullish and optimistic.

In analysing the trends over the last decade, several
themes and market changes stand out.

Regulation is probably the most signi cant driver
of substitutions in raw materials and there has been
signi cant growth in so called compliant technologies
over the past ten years. is trend seems set to continue.
More and more, manufacturers will be expected to
prove the green credentials of coatings. s will bring a
growing demand for independent test data.  is trend is
already apparent in North America, where the per capita
consumption of paint is higher than in Europe.

Improvement in functional properties in coatings
has been immense. Properties such as toughness; barrier
properties; re retardancy; self-cleaning; self-healing;
ultraviolet (UV) screening have been given a great deal
of attention and smart coatings have come of age.

Decorative paints have largely been led by the
marketing of colour, with the development of in-store
tinting systems as well as clever marketing campaigns,
such as ICls whiter shades of pale . Colours and
e ects are going to remain a key driver of growth and
opportunity in the coatings market.

e focus for industrial surface coatings of all types

has been on productivity and quality improvements, as

well as regulatory compliance. Adhesion and durability
have been improved at the same time as moves to
remove heavy metals and reduce solvents. Protective and
marine coatings have not only improved durability, but
in fewer coats.

Another major trend has been towards consolidation.
Low growth rates and maturing markets mean that
established companies, especially publicly listed ones
under short-term pressure to produce higher shareholder
dividend growth, have sought to grow by acquisition.

e top 100 companies now produce more than 60% of
the world's paint volume. Fragmentation of the industry
and the consolidation process have resulted in greater
specialisation. For example, the ink market is now
very much more concentrated than it was, and 20%
of paint is now in global segments, such at automotive
original equipment (OEM) and marine coatings. e
technical consequences of consolidation are, inevitably,
rationalisation of product ranges and associated
substitutions. One factor worth noting is the growing
involvement of investment by private equity funds e.g.
Materis, Sigma Kalon, Farrow & Ball.

As in the past, rising energy costs continue to be
aconcern. isis coupled with geopolitical factors
and worries over security of supplies. e seemingly
insatiable demand for energy and natural resources
from China has been pushing up prices of commodities
and highlighting the issue of sustainability. In turn
worries over future supplies and concerns about the
environment have invigorated interest in energy
conservation and process optimisation. Interest
in biorenewable feedstock, especially for organic
intermediates, is gaining ground.

Jonathan Bourne, managing director of the PRA

our website at www.pra-world.com

SHE ALERT online
Safety, Health, Environment

Published since 1994, SHE ALERT provides an alerting service on safety, health and
environmental issues relevant to the European coatings industry, offering both breadth
and depth, concise alerting abstacts and extended reviews of key topics.

For further details and all enquiries please e-mail: publications@pra-world.com or visit
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Small and large producers are contributing to Russias

growing paint industry

The 11" Interlakokraska paint and coatings exhibition as well as a scientipc conference took place in the
Krasnya Presnya Exhibition Complex in Moscow from March 12" to 15%, 2007. The exhibition and
conference were well attended with close to 350 exhibitors and about 7000 visitors. Josef lilek was there
to gain insight into what is happening in the Russian market.

HE EXHIBITORS re ected the changing nature

of the Russian paint and coatings industry, not only
did the big producers like Empils or Russky Krasky have
their stands on the oor, but small and medium size
producers could also be found there. is goes hand in
hand with the fact that the production volume of the
big paint producers had declined in the last year but
this decline was well counterbalanced by an increase in
production of small and medium size producers. Overall,
the Russian paint industry grew by about XX% in 2006.

Another trend which could be noticed was
the fact that most Western raw material suppliers
now are working closely with Russian agents and
distributors, which was not the case in previous years.
Foreign principals, looking today for suitable Russian
distributors, have problems nding them, since most
of them are already committed to others. In addition
to working with distributors, there is one more thing
common to successful Western raw material suppliers:

ey have all had representative 0 ces or even
subsidiaries for several years in Russia. e days of
parachuting Western sales representatives into Russia
and expecting sales at high pro ts are de nitely over, if
they ever existed.

Mrs. Olga Andrutskaya, general director of the
publishing company Paint-Media Ltd. , feels that in
order to understand the subtleties of the Russian paint
industry, it is always advantageous to have a look at its
history. At the collapse of the Soviet Union, there were
about XX huge companies producing paints and coatings
for the entire country. e production was XX% solvent
based and only XX% water based, serving almost entirely
the industrial sector of industry. Over the next few
years, the situation changed signi cantly and during the
1990s, the ratio solvent borne/water borne changed to
about XX/XX. Later on, it even became XX/XX and Mrs
Andrutskaya expects this ratio to stabilize at XX/XX in
the future.

e involvement of foreign companies has also done
its part to change the nature of the Russian paint and
coatings market. e strong presence of companies such
as Tikkurila, Me ert and Akzo-Nobel etc. has led to a

surge in water based DIY paints. Especially Tikkurila

has been very aggressive in the Russian market, buying
up several Russian companies, the latest one being

the well known paint manufacturer Krasky Teks in
St.Petersburg. Another, well known Western paint
manufacturer, Deutsche Amphibolin Werke (DAW), has
also entered the Russian market via its daughter company
Lacufa.

e presence of foreign equipment manufacturers has
improved the quality of the Russian production processes
which, in turn, has led to higher quality standards.

However, the highly competitive nature of the
Russian paint market also leads to some negative e ects.
e great pressure on prices sometimes leads to the
utilization of cheaper raw materials and this, in turn,
leads to lower quality nished products.

DURING THE 1990s THE RATIO
SOLVENTBORNE/WATERBORNE
CHANGED TO ABOUT XX/XX. LATER
IT BECAME XX/XX. | EXPECT THIS
RATIO TO STABILIZE AT XX/XX IN THE

FUTURE
Olga Andrutskaya, general director of publishing
company Paint-Media

But, according to Mrs. Andrutskaya, there are more
basic problems plaguing the Russian paint and coatings
industry as well as industry in general. e investment
climate in Russia is very much geared to achieve quick
pro ts and long range investments are not really cared
for. s is partially due to the fact that the oil and
gas industry has a very strong position in the Russian
economy and many fortunes have been made with
basic raw materials in the past.  erefore, long range
investments are loosing out and paint companies are
often just waiting for Western companies to buy them.
(Although there are very rich Ilmenite deposits in Russia,
there has been no interest to invest money in TiO2
production. Hence, TiO2 has to be imported from
abroad.)

Another di culty facing the paint and coatings
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industry is the absence of a strong lobby to ensure
governmental support. Although the present government
has increased military spending which results in a higher
need for additional industrial paints, this is not due
to a concerted lobby e ort, but rather coincidental.
For example, no support could be obtained from
government, to help paint producers to cover the costs
associated with ful lling the requirements of the new
REACH regulations.  ese will be requested when
Russia joins the WTO (World Trade Organization).
Mrs. Andrutskaya expects the number of exhibitors
at future Interlakokraska exhibitions to remain constant

or even to marginally decline. is is due to the fact that
most companies are nowadays well established in the
market, know their customers and suppliers, and may
decide to spend money on other advertising means. No
doubt they face the same dilemma as the US automobile
industrialist Henry Ford who said: | know that 50% of
my advertising budget is wasted. e problem is, I dont
know which 50% it is!

Josef Jilek is a 30-year veteran in the area of water soluable
UV-curable, powder coatings, epoxy resins and composite
materials.

THE CONSUMPTION OF PAINTS IN RUSSIA (all segments)

The volume of the paint market incresed by XX% in 2006 compared to 2005
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Antimicrobial coatings, thriving

By Sean Milmo
NTIMICROBIAL coatings
arethrivingatthe moment—

thanks to technological advances
mainly in the development of
nanoscale metallic particles.
But in a high tech-driven niche,
much of the development work
on the coatings has been done
by R&D startups.

Now some major raw material
suppliers are beginning to move into
antimicrobial coatings which could
give a further boost to the sectors
expansion and make entry into a fast
expanding market easier for coatings
producers.

A major drawback with
antimicrobial coatings has been that
they can become a threat to public
health by building up resistance in
the bacteria and other pathogens.
Only certain metallic compounds
can ght micro-organisms without
causing resistance but they have been
di cult to incorporate into paints,
due to the size of their particles.

New particle technologies have
helped to solve the problems with
metals. A lot of research work
has been done on the application
in coatings of a broad range of
nanoscale metals and their alloys,
including silver, titanium, platinum,
palladium, aluminium and copper.

As a result the global market for
antimicrobial coatings is currently
seen as having big potential,
especially in North America,

Europe and Japan where there is a
lot of anxiety about the dangers of
bacterial and other infections. e
market research organisation Frost &
Sullivan recently forecast that the US
antimicrobial coatings market would
more than triple in value between
2005 and 2012 to close to $560m.
By far the mostly widely used

metal in coatings is silver which has
been known to have anti-infective
properties since the ancient Greeks.
But it can also be dangerous to
human health if absorbed in too
large quantities. Hence the need

to nd ways of applying it in tiny
amounts.

Nanotechnology processes enable
more to be achieved by much smaller
quantities of silver by increasing the
surface area of silver particles. e
total surface area available in a gram
of silver particles with an average
diameter of 10 nanometres (one
nanometre equals one billionth of
a metre) can be 60,000 times larger
than a one-gram single particle of
solid silver. e oxidation of the
nano particles releases silver ions
which destroy bacteria and other
micro-organisms by attacking
multiple sites within their cells.

US start-up AglON Technologies
Inc., Wake eld, Massachusetts,
which is backed by the venture
capital arms of BASF and H.B.
Fuller, has become a leading
supplier of a silver-based ingredients
for antimicrobial coatings. Its
technology comprises zeolite crystals
containing silver ions which are
released at a controlled rate when
there is su  cient moisture to
generate bacterial growth.

AgION has recently clinched
supply agreements with Sherwin-
Williams for application of its
technology ina oor coating
and with Motorola Inc which is
incorporating it into coatings on
mobile phones. AgION s other
commercialisation partners include
DuPont Powder Coatings and AK
Coatings, a coil coatings subsidiary
of AK Steel of the US.

e technology has been
approved by the US Food and
Drug Administration (FDA)

and the European Food Safety
Authority (EFSA) for use in food
contact materials and by the US
Environmental Protection Agency
(EPA) for coatings in construction
and other sectors.

Now however small companies
like AgION with silver-based
antimicrobial coatings technologies
are facing the prospect of
competition from more established
suppliers of coatings raw materials.

Ciba Specialty Chemicals has
helped commercialise a technology
developed by Bio-Gate, a spin-

o from Erlangen University in
Germany, which uses highly porous
silver as an antimicrobial. Ciba is
marketing it to producers of coatings
systems for hard surfaces in hospitals
and other buildings and for HVAC
applications.

e sick hospital or sick
building syndrome - causing acute
illness among o  ce workers related
to building ventilation, airborne
contaminants and work stress -
has in particular led to increased
awareness of the need to signi cantly
improve hygiene, says Brigitta
Koenig, biocides product manager at
Cibas coatings e ects business.

Bayer Technology Services
(BTS) has combined with its sister
company Bayer MaterialScience
(BMS) to develop a proprietary
antimicrobial coatings system
centred on nanoscale silver particles.

We believe we are the rst
of the established players in the
coatings sector to develop its
own silver-based technology,
says Axel Eble, head of research
on nanotechnology product
design at BTS. Development of
antimicrobials has to be a team
e ort. You need an industrial-
scale process for making the silver
particles, the means for stable
dispersion of the particles and a
system for controlled release of the
silver ions. Because of our groups
involvement in healthcare, we have
access to biological expertise as well. 4
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Russkie Kraski expects XX% market growth in Rus-

By B@la Fincziczki

RUSSKIE KRASKI, one of

the largest Russian coatings
producers based in Yaroslavl,
Moscow, said it expects local
paint consumption to rise

by 2010, partially on higher
demand for premium and
waterborne decorative paints
and growth in automotive
repnish and industrial coatings.

USSIAS TOTAL coatings

consumption is expected to rise
by about XX% to xx metric tons by
2010 from xx last year, according to
Russkie Kraski.

Local production is projected
to reach XXXX metric tons in
2010, while imports are expected
to increase to XXXX metric tons by
the end of the decade from XXXX
metric tons in 2006, the rm said.

Russkie Kraskis sales fell XX%
last year to XX roubles ($XXm) and
the volume of sales also declined
XX% to XXXX tons, according
to the company. e output of
semi- nished varnishes and resins
decreased by XXXX tons as a result
of a shift towards sales reduction of
traditional PF varnishes, Russkie
Kraski said in a statement.

KEY TRENDS

In 2006, Russkie Kraski sold
XXXX tons of decorative and
building paints, unchanged from a
year earlier. e company, which has
a XX% market share in the medium
segment of decorative paints through
its unit Yaroslavl Paints, expects
Russias demand for decorative and
building paints to reach XXXX

metric tons in 2010 from XX metric
tons last year.

Russkie Kraski projects that
the consumption of more expensive
premium paints and waterborne
decorative coatings will increase
over the coming years. However, the
pro tability of decorative coatings
production is narrowing as the
market reaches a more mature stage,
Russkie Kraski said. Another trend
in local consumption of decorative
paints has been the slow-down of
sales in the do-it-yourself segment,
the company added.

TALKING CARS

e automotive re nish market,
where Russkie Kraski holds a XX%
market share with its Vika brand, has
a capacity of about XXXX tons and
is expected to grow by X% annually,
the company said.

Last year, the company sold
XXXX tons of car re nish materials,
XX% more than in 2005. Sales in
acrylic materials increased XX%,
metallic e ect enamels by XX%

and putties by XX%, the company
added.

While the size of car eets is
rising in Russia, inexpensive re nish
systems are popular due to the
prevalence of low-cost cars, said
Russkie Kraski. However, the share
of vehicles coated by topcoats with
metallic e ect is increasing, and the
demand for acrylic coatings and
colour mixing systems is also rising,
the company said.

CONSUMPTION

e consumption of automotive
OEM coatings is over XX tons a year
in Russia and the largest customers
include the Volzhsky Automobile
Plant, GAZ, IzhAvto, Izhevsk and
the Ulyanovsk Automobile Plant.
Russkie Kraski is the largest supplier
with a XX% market share.

In January 2006 the company
established DuPont Russian
Coatings LLC, a joint venture with
DuPont to produce automotive
OEM coatings. e venture, in

continue on page 7

RUSSIA'S LEGISLATION is not ready for the introduction of rules on volatile or-

ganic compounds (VOCs). The country lacks evaluation methods and certipcation
institutions to apply rules on REACH - registration, evaluation and authorisation of
chemicals, according to Russkie Kraski, one of Russia’s largest coatings producers.

The domestic consumption of coatings not satisfying European Union regula-
tions, such as oil- and nitro-based paints, is still signipcant and there is a need for
practice and training on the use of up-to-date products, including UV-drying and
high-solids coatings, the company said in a recent presentation.

Customers are generally more interested in product prices than environ-
mental safety, and obstacles to the introduction of VOC standards also include the
variety of different climatic conditions in Russia, according to Russkie Kraski.

The company suggests that a new common policy should be created for the
classipcation of chemicals in view of Reach.

Test results of imported chemical components should be validated in Russia
and the results of Russian tests should be validated abroad, Russkie Kraski said.
Evaluation procedures must be similar in Russia and in foreign countries, the
company added.

COATINGS COMET . 6 . MARCH 2007




COMPANIES

COMPANIES FINANCIAL

continued from page 6

which Russkie Kraski holds a XX%
stake, had a gross output of XXXX
tons in its rst year of operation.
e industrial coatings markets

in Russia, which has a capacity of
as much as XXXX tons, is growing
X% to X% annually, with the most
dynamically developing segments
including the metal working
industry, railway engineering and the
wood industry, Russkie Kraski said.

Sales of industrial coatings
increased X% last year. Russkie Kraski
expects its production to rise to XXXX
tons this year from XXX tons in 2006.

BASF COATINGS GROWS SALES BY
+157M LAST YEAR

IN BRIEF

Sales of BASF coatings increased by
+157m to 42.34bn in 2006. Earnings
also increased last year, said BASE

In the area of automotive original
equipment (OEM), business in China,
Eastern Europe and South America
increased. In contrast, for OEM coat-
ings, business declined in Japan, west-
ern Europe and the US. In automotive
repnish coatings, BASF increased
earnings with the body shops of major
automotive manufacturers. Business in
coil coatings in Europe was prmer last
year than the previous year.

FERRO’S 2006 INCOME RISES, LED
BY PERFORMANCE MATERIALS

Ferrois $23m pre-tax charge in the
fourth quarter related to rationalisa-
tion measures resulted in a fourth
quarter net income loss of $3.8m.
However, sales for the three months
ended 31 December rose 8.6%

to $497.3m led by year-over-year
growth in its Performance Coatings,
Electronic Materials and Color and
Glass Performance Materials.

Japanese Kansai Paints celebrated
18% hike in net income

NET INCOME at premier Japanese
paint manufacturer Kansai Paint
climbed 18% last year, boosted
partly by higher sales to Japanese
auto-manufacturers, and partly by
higher sales for machinery coatings
and ceramic building materials.

Group income rose to
Yen12,049m ($103m) in the
2006 scal year ended 31 March,
while sales increased by 7.2% to
Yen210,965m, compared with
Yen196,786m the previous year.
Sales of paints and coatings in 2006
rose by 7.5% to Yen204,732m.

Japanese-manufactured
automobiles production rose by
2.6% last year, despite virtually at
domestic sales, because of increased
exports. Kansai said its development
of water-based primers and topcoats
for both the domestic and overseas
market enabled it to increase sales
that exceeded the growth in domestic
vehicle production.

Japanese domestic auto
production is not expected to grow
in the future because of maturity
in the home market and a shift

to overseas production. However
expansion at foreign subsidiaries is
bene ting Kansai, particularly in
India, Indonesia, Malaysia and other
countries.

e PPG/Kansai Automotive
Finishes joint venture in North
America and Europe saw increased
sales of coatings for new cars last
year. In contrast, sales of automotive
re nishes have been shrinking due to
a rise in vehicle accidents involving
a total loss of the vehicle, said
Kansai. It is addressing this slump by
promoting its eco-friendly products.

Kansai's industrial coatings
bene ted from robust exports of
industrial machinery to North
America and Oceania. But domestic
sales of can coating materials slipped
below last year due to a decline in
the use of coated metal cans in the
wake of the growing demand for
PET bottles and Im laminated
metal cans.

Kansai said it is addressing
ongoing sluggishness in the domestic
decorative coatings markets and
decline in construction prices.

Hempel posts bumper year on construction
as global construction activity increases

INDUSTRIAL AND marine paint specialist Hempel posted bumper sales and
propts for 2006 thanks to high levels of worldwide construction activity.

Operating propt at the group climbed 36% to +61m, while revenue increased
19% to hit a record 4780m. Hempel said paint sales reached a record 244m litres.

Hempel sold 225m litres of paint in 2005.

Growth came from the oil and gas and wind segments and the marine
business in both Europe and Asia. The container segment picked up in the spring
and pnished strongly in the second half of the year.

The Yacht segment saw a steady, but limited growth. And sales of decorative
paints in China were helped by a new strategy of working with property develop-

ers in China.

Margins came under pressure during the year because of record increases in
raw materials such as copper, zinc and crude oil and the company was not able to
pass on costs. However productivity was improved.
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ShawCor s pipeline services improves

margins in 2006

SHAWCOR S PIPELINE and pipe
services segment saw operating
income jump 17% in the fourth
quarter over the previous year due to
a 12% increase in revenue coupled
with better operating margins at its
Bredero Shaw pipe coating business.
Income rose to $40.8m
in the three months ended 31
December 2006. Operating
income was marginally down at
the Bredero Shaw pipe coating
business compared with a year ago
re ecting the lower level of revenue

in the quarter associated with the
completion of the Norwegian and
UK Langeled natural gas pipeline.

However margins were better,
said ShawCor, because of a more
favourable mix of products and
ongoing performance improvement.

Revenue in the pipeline and
pipe services segment rose to $244m
in the fourth quarter compared to
$266m in the fourth quarter of
2005. For the year operating income
for the segment soared 61% to $19m
on revenue 3% higher at $922m.

Meghmani sees dramatic rise in pigments sales

INDIAN COMPANY Meghmani
reported an 81% rise in gross pro t
at its pigments division for the third
quarter ended 31 December 2006.

e division returned a gross
pro tof Rs177m ( 3m/$4m) up
from Rs98m in Q3 the previous
year. Revenues from pigments for the
same period rose 86% to Rs619.7m
from Rs332.4m a year ago.

e company said that although
the pigments market faces volatile

prices for key raw materials and fuel,
demand is expected to rise.

In India, manufacturing for the
home market and as an outsource for
other nations is driving demand.

On a global basis, consumption
of organic pigments is growing at a
rate of 2-3%.

e US, Europe, Central
& South America and Japan are
expected to increase their direct
supplies of pigments from India.

High raw material costs dent pro ts despite
high TiO, volumes at Kronos

Kronos titanium dioxide (TiO,)
recorded a 17% drop in pro tto
$151min 2006. e US company
said higher sales and production
volumes were more than o set by
higher raw materials and energy
costs and the e ects of uctuations
in foreign currency exchange rates.

TiO, sales volumes set a new
record for Kronos and increased
7% in 2006 compared with 2005,

with higher sales volumes in the US,
Europe and export markets o setting
the e ects of lower sales volumes in
Canada.

e companys TiO, production
volumes were 10% and 5% higher in
the fourth quarter and full-year, with
operating rates at near full capacity.

Sales volumes of TiO, reached
511,000 tonnes last year compared
with 478,000 tonnes in 2005.

Volumes slide at H.B.
Fuller on weak North
America sales

H.B. FULLER blamed accelerated
weakness in some of its North
American markets for a fall in sales
volumes in the rst quarter of 2007.

e weakening North
American automotive, new housing
and durable goods end markets
contributed to the volume fall at the
US adhesives manufacturer.

Despite this, H.B. Fullers chief
executive of cer Michele Volpi
insisted the companys outlook
remained optimistic.

Pro table pricing and a
comprehensive control of costs led to
a nearly 37% jump in pre-tax pro t
for the three months ended 3 March
2007.

Pre-tax pro t for the quarter
rose to $26.5m from $19.4m in
the rst quarter of 2006. Sales
were marginally higher at $351.8m
compared to $333m last year.

\olpi said he was raising the
company's earnings expectations for
the full year to between $1.65/share
and $1.75/share. He had previously
forecast earnings of between $1.58/
share and $1.68/share.

EASTMAN BUILDS OXO
CHEMICALS PLANT IN INDIA

IN BRIEF

Eastman Chemicals plans to build a
world-scale oxo chemicals plant at the
repnery site in Vadinar, India of Essar
Chemicals. A joint feasibility study

for a 150,000 ton/year oxo aldehyde
plant and its derivatives used in the
manufacture of paints and coatings
and other products has just been
completed.
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Akzo Nobel takes full
control of Russian jv

AKZO NOBEL has gained overall
control of a Russian chemicals
marketing joint venture (jv) Ankorit.
Akzo held majority ownership in the
jv for 12 years.

e company said it is buying
the 49% remaining stake from joint
venture partners Kazankorgsynteze
and Roshimneft.

Ankorit will continue to operate
as normal, but will be integrated as
a wholly-owned subsidiary within
Akzos Polymer Chemicals business.

Sherwin-Williams buys
M.A. Bruder & Sons

SHERWIN-WILLIAMS will purchase
US paint manufacturer M.A. Bruder
& Sons for an undisclosed sum.

M. A. Bruder, which manufactures
and distributes paints and coatings in
the eastern and south-eastern areas of
the US, has annual sales of $146m.

M. A. Bruder serves the painting
contractor, builder and DIY markets
through 132 company-owned stores.
It is headquartered in Philadelphia.

IN BRIEF

AKZO APPOINTS UNIVERCOL

Akzo Nobel Powder Coatings has
appointed Univercol Paints as its dis-
tributor for architectural and other
high performance powder coatings
in Israel.

Separately, Reichhold has named
chemicals distributor Univar as its
new distribution partner for polyes-
ter resins, gel coats, bonding paste
and auxiliary products in the UK.

BP to divest ETAC and VAM at Saltend
and focuses on core businesses

BP IS to sell its ethyl acetate
(ETAC) and vinyl acetate monomer
(VAM) manufacturing units at
Saltend near Hull, UK, and the
associated commercial businesses.

e decision follows a review
which concluded that the Saltend
site would focus on its existing acetic
acid and acetic anhydride businesses.

In addition, BP is proposing
to relocate all commercial roles in
the European region of its acetyls
business from its 0  ces in Sunbury-
on- ames, Middlesex, to the
Saltend site.

e move is expected to create
more than 30 commercial roles at
the Saltend site, which is the largest
producer of acetic acid in Europe.

Guy Moeyens, the Business Unit
Leader of BP Acetyls, said: \We are
committed to supplying acetic acid
to customers around the world. We
will continue to develop worldclass
technology in acetic acid and acetic
anhydride using our research and
manufacturing facilities at Saltend.
We will ensure that our sta
customers, suppliers and contractors

are kept informed of developments.

VAM is used in paints, adhesives,

oor coverings and clothing. ETAC
is used in printing inks, glues,
paints, packaging, cosmetics and
pharmaceuticals.

BP Saltend produces about
600,000 tonnes of acetic acid per
year, the largest manufacturer in
Europe; and about 150,000 tonnes
of acetic anhydride per year. Acetic
acid is used in VAM, PTA esters
and other intermediates, and acetic
anhydride is used in cellulose acetate
and chemical derivatives.

ETAC and VAM are manufactured
from acetic acid and ethylene using
technology developed by BP s
research laboratories at Saltend.

Globally, BP and its joint ventures
produce around 2,900,000 tonnes of
acetic acid; 150,000 tonnes or acetic
anhydride; 400,000 tonnes of VAM,;
and 300,000 tonnes of ETAC.

Around 400 people are employed
on the manufacturing site at
Saltend, with a further 185
employed in the research and
technology centre.

Sika sells German bituminous coatings

SWITZERLAND'S SIKA is
divesting its bituminous coatings
operations in Germany, and
withdrawing from the business of
supplying coatings to the cast iron
pipe industry, to strengthen
its focus.

Another Swiss company, Walter
Maeder Aqualack, subsidiary
of Walter Maeder, will take on
the operations in Gelsenkirchen,
Germany. Walter Maeder will also

serve the cast iron pipe industry.

Sika and Walter Maeder have
agreed to some Sika product lines
being produced on a tolling basis.
The divested product group has
achieved sales of approximately SFr
5m/year (G3m/$4m).

Walter Maeder Aqualack will
retain all 27 staff in production and
logistics at the Gelsenkirchen site.

The ynancial arrangements of the
transaction were not disclosed.
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3M o ers to buy UKs E. Wood Holdings

3M HAS launched a takeover bid
for E. Wood Holdings, a high
performance coatings manufacturer
based in North Yorkshire, UK. e
0 er is worth approximately £40m
(459m/$78m).

e US industrial giant, best
know for its Scotchgard and Post-it
brands, has received support from E.
Wood s management board, who have
recommended shareholders accept the
323 pence/share 0 er.

e deal could close in April if the
required shareholder acceptances and
regulatory approvals are obtained.

E Wood s expertise in liquid
technologies for new and old pipes
complements 3M s own core corrosion
protection products, which include
external powder coatings for new oil
and gas pipelines.

E Wood sells high performance
coatings for use in the oil, gas, water,
rail and automotive industries sold
under its Copon brand. Its  ortex and

istlebond brands include a range of
industrial maintenance products for
the long-term protection of buildings
and equipment exposed to marine
environments.

3M said the tie-up will boost its
access to key markets.

E Woods chief executive o cer
Chris McDonnell said he believed that
joining 3M provided the best way to
minimise risks and speed growth.

E Wood employs 150 people at its
manufacturing site in Northallerton,
North Yorkshire.

More than 60% of the companys
production is exported and it has
distributors in over 85 countries.

e company was established
by Ebeneezer Wood in 1882 in the
docklands area of London to make
and sell paints and varnishes. During
1945 and 1987 it expanded its
activities and began manufacturing
industrial coatings, decorative coatings
and specialised materials.

Dynea/Durante & Vivan venture takes heed of
huge potential for adhesive hot melts in China

DYNEA HAS moved to cash in on
Chinas rapidly growing market for
adhesive hot melts.

e Finnish adhesive resin
producer has formed a joint venture
with Italys Durante & Vivan to
produce and distribute hot melts in
China and other Asian markets.

e joint venture, to be called
Durante Dynea Adhesive Co. Ltd,
will open a manufacturing plant in
Shanghai at the end of the month in
the Waigaogiao Free Trade Zone.

Demand for hot melts has risen
in the Asia Paci ¢ region with the
rapid growth of the furniture and at
panel wood industries and Chinas
domination of furniture exports.

e total volume of adhesives used

in China is expected to reach 7.3m
tonsin 2010. s would represent
an average annual increase of 11.5%
since 2005, according to the Chinese
Adhesive Association.

Dynea has been producing
adhesive resins for interior wood in
China for a number of years. It has
production facilities in Shanghai,
Beijing and Gaoyao City.

MITSUI CHEMICALS ACQUIRES
TONER RESINS FROM JAPAN's
SEKISUI CHEMICAL

Japanese chemicals prm Mitsui
Chemicals has acquired the toner
resin business from compatriot Sekisui
Chemical. The acquisition includes

all goodwill and intellectual property
related to resins for toner binders for
copy machines and printers. Mitsui
said it will be able to realise a number
of synergies and improve its competi-
tiveness. Toner binder resins repre-
sent a core business for Mitsui. In
April last year, the company acquired
full control of the Image Polymers
toner resins joint ventures in the US
and Europe, thereby consolidating its
global sales effort and improving the
efpciency of its manufacturing and
supply chain.

AKZO NOBEL DIVESTS PVC
ADDITIVES BUSINESS

Dutch coatings prm Akzo Nobel has
divested its Akcros Chemicals PVC
additives business to UK private
investment prm GIL Investments.
The move is the last but one divest-
ment that will complete Akzo’s
strategic realignment of its chemicals
portfolio, said Akzo board member
Leif Darner. Financial details were
not disclosed. Akcros’ sites in Eccles
in the UK, New Brunswick in the US
and all 160 staff will transfer to the
new owner. However, two smaller re-
lated production operations in Greiz,
Germany, and Itupeva in Brazil will
continue under Akzo ownership, but
will provide toll production services
to GIL. Staff at these locations will
remain Akzo staff.

COMET SEARCH

COMET SEARCH is a database of the PRAis yagship business publication.
Dedicated to the coatings industry, COMET reviews companies, markets and
economic trends worldwide. To obtain a free trial period, please email
comet@pra-world.com or visit our website www.pra-world.com
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